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14.

B IR E SRR E T R K E FE R (N SCHE2FL), Enhancing Customer Civility in
the Peer-to-peer Economy: Empirical Evidence from the Hospitality Sector, EZX %, % CKELE
Journal of Business Ethics (1% T4 FT50 1|47, SSCI H#i1)
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ZBME/R (Elsevier) 2024 "FhEE#H5|5E" (Highly Cited Chinese Researches) 1EE2;
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Zeya Hel , Ning Deng , Xiang (Robert) Li4, and Huimin Gu. How to “Read” a
Destination from Images? Machine Learning and Network Methods for DMOs’ Image
Projection and Photo Evaluation. Journal of Travel Research 1-23 © The Author(s) 2021
Article reuse guidelines: sagepub.com/journals-permissions DOI:
10.1177/0047287521995134 journals.sagepub.com/home/jtr  (JTR Best Paper Award,

2023)

Visitor and Industry Evaluation Gaps: The Example of Polluted Lakes in China. won the best paper
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Books:

1 AERL RWW. 6, CLEAmEie Ssemk), mEm R, 2024 (RPEHRO

2. WEEL REMTG, (2021 FFALARURRE AT FUR ), iR ACE HikkE, 202111

3. ARGREF. WEEES, (2020 fFALRURIER ERT RS ),  RIFECE ik, 2020.11

4. Wang Yu, Gu Huimin eds, Chinese Female Tourism entrepreneurs, (" E it ikiralL ),

Tourism Education Press, 2016.5
Gu Huimin, Qin Yu eds, Tourism Education & Teaching Method (RilF%iE Z2AEWM7T), Beijing
Normal University Press, 2016.2
Gu Huimin , Qin Yu eds, 2011 China tourism Enterprise Report (' E il AR (2011)) .
Tourism Education Press.2012.5
Gu Huimin, New Hotel industry: Theory & Practice. (%5 #rk A5 B i 5 92 # ) .China Tourism Press,



2011.8

8. Gu Huimin. Crisis Management in Tourism Industry ( English Version). Tourism Education Press,
2010.11

9. Chris Ryan, Gu Huimin. eds. Tourism in China, Place and Management: The Experience of China.
Routledge. 2009

10. Gu Huimin, Chris Ryan. eds. International Hotel Group ((#J54ERIZ6E (EFr3:))) Tourism
Education Press,2009.3

11. Gu Huimin, Kaye Chon. eds. International Hotel Group ({54 RIZHIZE (HE#))) Tourism
Education Press,2009.3

12. Gu Huimin, Zou Yimin eds .Hotel management Theory & Practice ()& It 5 M FAWIE) ),
Tourism Education Press, 2006.10

13. Gu Huimin. Tourism Crisis Management( {iiFfahlE #AFFL) ),Nankai University Press, 2007.4

14. Gu Huimin eds. Tourism Marketing( €34 & #4) ), Tourism Education Press,,2002,4 2003,2005

15. Gu Huimin, Qin Yu eds. Management Essentials of world famous hotel groups( { tH 53 42 4 )i £ 1%
FFSEL) ), Liaoning Science and Technology Press,2001,1

Journal Articles:Z¥ AR E
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Xiaoxiao Song, Huimin Gu*, Yunpeng Li, Xi Y. Leung & Xiaodie Ling (2024): The influence
of robot anthropomorphism and perceived intelligence on hotel guests’ continuance usage
intention, Information Technology & Tourism, 26:1, 89-117, DOl:
10.1007/s40558-023-00275-8 (SSCI Q1, Published: 24 October 2023)

Xiaoxiao Song, Huimin Gu*, Xiaodie Ling, Weijiao Ye, Xiaofei Li & Zhisheng Zhu (accept):
Understanding trust and rapport in hotel service encounters: Extending the Service Robot
Acceptance Model. Journal of Hospitality and Tourism Technology. (SSCI Q1)

2023

BEH, W, B BHRE: RIS IR B A8, (2023) @ ki T 38 (10):
11-14 (Tourism Tribune Vol. 38 No. 10:11-14), 2023, DOI: 10.19765/j.cnki.1002-5006.2023.10.006

Huimin Gu, Bin Li, Chris Ryan, Yue Tang & Xu Yang (2023): From Darkest to Finest Hour: Recovery
Strategies and Organizational Resilience in China’ s Hotel Industry During the COVID-19 Pandemic,
Journal of China Tourism Research, DOI: 10.1080/19388160.2022.2164100

Xiaoxiao Song, Huimin Gu*, Yunpeng Li & Weijiao Ye (2023): A systematic review of trust in sharing
accommaodation: Progress and prospects from the multistakeholder perspective, International Journal of
Contemporary Hospitality Management, 35:4, 1156-1190, DOI: 10.1108/IJCHM-12-2021-1555



Xiaoxiao Song, Huimin Gu*, Yunpeng Li, XiY. Leung & Xiaodie Ling (2023): The influence of robot
anthropomorphism and perceived intelligence on hotel guests’ continuance usage intention, Information
Technology & Tourism, DOI: 10.1007/s40558-023-00275-8

Shixuan Fu, Jianhua Yu, Huimin Gu & Xiaoxiao Song (2023): Unpacking dual effects of ambivalence
towards technologies in online live streaming learning, Information Technology & People, DOI:
10.1108/1TP-03-2023-0246

RGEGHE, Zl8, BN & BER (2023): REHLES NFUNALKHE S B2 BN 2C 2 = m] OS2, o
HRATFH 7 K254k, 255, 79-94.

2022
Xiaoxiao Song, Huimin Gu, Yunpeng Li and Weijiao Ye, A systematic review of trust in sharing
accommodation: progress and prospects from the multistakeholder perspective. International Journal of

Contemporary Hospitality Management (September 2022 online access

Bengi Ertuna a, Huimin Gu b, Larry Yu c . “A thread connects all beads”: Aligning global CSR strategy by
hotel MNCs Tourism Management (2022: 50 online access

2021

Huimin Gu, Tingting (Christina) Zhang, Can Lu, Xiaoxiao Song. (2021) Assessing trust and risk

perceptions in the sharing economy: an empirical study, Journal of Management Studies, 58(4): 1002-1032.
( Financial Times 50 Journal)

Shuang Ma, Huimin Gu CGEI/EZ) *, Daniel P. Hampson, Yonggui Wang. (2021) Enhancing customer
civility in the peer-to-peer economy: empirical evidence from the hospitality sector, Journal of Business
Ethics, 167(1): 77-95. ( Financial Times 50 Journal)

Shixuan Fu, Huimin Gu, Bo Yang. (2021) The affordances of Al-enabled automatic scoring
applications on learners” continuous learning intention: An empirical study in China, British

Journal of Educational Technology, 51(5): 1674-1692.
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W SFl, 2021.5(6): 43-65. (EAZL)

Zeya Hel , Ning Deng , Xiang (Robert) Li4, and Huimin Gu. How to “Read” a Destination from Images?
Machine Learning and Network Methods for DMOs’ Image Projection and Photo Evaluation. Journal of
Travel Research 1-23 © The Author(s) 2021 Article reuse guidelines: sagepub.com/journals-permissions
DOI: 10.1177/0047287521995134 journals.sagepub.com/home/jtr  (JTR BestPaperAward, 2023)
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Ma Shuang, Gu Huimin, (2019) Coordination complexity brought by Co-creation of customer
participation value in new service development: adjustment effect of service atmosphere and customer
unfairness. Management Review. 31(9): 124-134. (5%, A E#*, & 5. (2019) HrAR &SI & 4 i
% Z 5O AL R AR A IR S5 B AN AR RN, PETE R, 31(9):
124-134., CSSCI I, EHZBARFIFEEEZNEND

Qing Yu, Huimin Gu, Bin LI, Daisy Zhang. The Chinese hospitality industry: a perspective

Tourism Review, December 2019,D0I:10.1108/TR-05-2019-0196

Jing Jiang, Huimin Gu, Yanan Dong, Xingyong Tu. (2019) The better | feel, the better | can
do: The role of leaders’ positive affective Presence. International Journal of Hospitality
Management 78: 251 - 260

Tingting (Christina) Zhang, Huimin Gu ( corresponding author), Melissa Farboudi
Jahromi, (2019) What makes the sharing economy successful? An empirical examination
of competitive customer value propositions. Computers in Human Behavior. , 2019, 95:

275-283

BEG, ReEE: BEIEMSGG, WEHENE. OHHE#HR) (2018 4 10 A 31

A RPRR, ARIUE s SORIR FE R & A AU U &, CikiiF=A 1), 2018 44 12 1]:
11-13

Gu, H., Duverger, P, & Yu, L (2017) Can innovative behavior be led by management? A study from
the lodging business. Tourism Management, 63: 144-157

Ma Shuang, Gu Huimin, (2017) Opportunities and challenges of value co-creation: the role of
customer involvement in hotel service development. International Journal of Contemporary Hospitality

Management. Accepted, 2017

Gu Huimin, Zhao Yaxin, Ding Xin, (2017 )Study on the influence of corporate social responsibility on
hotel employees' turnover intention: the intermediary role of organizational identity. China Human
Resources Management({i V412 STAEX P b G2 T @ B R s a7 HEUARIHAER,
B REE D, 4)

Gu Huimin, Ding Xin, Wang Yannan. (2017) Research on hotel management of Chinese scholars based
on academic journals. Tourism & Hospitality Perspectives. (4): 3-17 (G T ZARIATIM BN EE

ZEERBETT, O3, ORiFEE) NREEIBRE K, 2017.11 1)
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https://www.zhangqiaokeyan.com/journal-cn-2038/
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18.

19.

20.

21.

Gu, H., Ryan, C. Li, B, Gao, W. (2013 ) Institutional Pressure, CSR : is there a link_ the case of
China’s hotel Industry. Tourism Management. 34: 231-235

Gu Huimin, Guo Fan. (2013) Research on hotel service innovation based on Information Technology.
Journal of Beijing International Studies University, (3 T-15 2B AR s IR 55 BT 78, (bR sE—
SRR SAR) | 2018 L KRR EIBURE ikl 8D ##k (2013.5)

Huimin Gu, Chris Ryan, Larry Yu. (2012) The changing structure of the Chinese hotel industry:
1980-2012 Tourism Management Perspectives. ( 4):56-63

Gu, H., & Ryan, C. (2012) Tourism destination evolution: a comparative study of Shi Cha Hai Beijing

Hutong businesses’ and residents’ attitudes. Journal of Sustainable Tourism 20(1), 23-40.

Robert Shepherd , Larry Yu & Gu Huimin.(2012) Tourism, heritage, and sacred space: Wutai Shan,
China. Journal of Heritage Tourism.

Li Bin, Gu Huimin, Gao Wei. (2011) How institutional pressure affects corporate social responsibility:
An Empirical Study Based on Tourism Enterprises. Nankai Business Review (1] 5 & 7 fn ] 520 4

WAt 2 ST TR A SRR IT, (BT EHEPES), CSSCI ], M BARR R G
UNRUEYD

Gu, H., and Ryan, C. (2011). Ethics and corporate social responsibility — An analysis of the views of

Chinese Hotel Managers. International Journal of Hospitality Management. 30: 875-885

Gu Huimin, Li Bin, Mu Xiaoting. (2011) Study on the realization mechanism of corporate social
responsibility of Chinese hotels. Tourism Tribune(5) (45 i A\ At £ ST AT SE B HIF 7. i 2
Y )

Huimin Gu, Chris Ryan. (2010). Hongcun, China_ Residents’ perceptions of the Impacts of Tourism on
a Rural Community: A Mixed Methods Approach. Journal of China Tourism Research. 6(3):216~243

Chris Ryan, Huimin, Gu. (2010) Constructionism and culture in research: Understandings of the fourth
Buddhist Festival, Wutashan, China. Tourism Management, 31,167-178

Li Bin, Gu Huimin .( 2010) Study on hotel brand equity based on customer evaluation (% 1Bl % ¥4


http://www.sciencedirect.com/science/article/pii/S2211973612000244
http://www.sciencedirect.com/science/article/pii/S2211973612000244
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23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

PRIV i RS 7= 4 FE AF 7%). Journal of China Tourism Research.

Soyoung Boo, Gu Huimin. (2010) Risk Perception of Mega Events. Journal of Sport & Tourism.
15(2):139~161

Chris Ryan, Gu Huimin, & Kaye Chon.( 2010) Tourism to Polluted Lakes: issues for tourists and the

industry. An empirical analysis of four Chinese lakes. Journal of Sustainable Tourism 18 (5): 595-614

Gu Huimin, Chris Ryan, & Kaye Chon. (2009) Managerial responsibility, Environmental Practice, and

Response Sets in a Sample of Chinese Hotels. Journal of China Tourism Research. 5(2):140~157

Olivia Ly Wei Yang, Gu., Huimin, Ryan, Chris.,(2009) Itinerary planning and Structured Travel-
preferences by Outbound Chinese Holidaymakers. Anatolia_ An International Journal of Tourism and
Hospitality Research. 20 (1):119~133

Ryan, C., Zhang, Y., Gu., H., and Ling, S., (2009) Tourism, a Classic Novel, and Television. The case
of Cao Xueqin's Dream of the Red Mansions and Grand View Gardens, Beijing. Journal of Travel
Research. 48(1):14-28.

Gu Huimin & Chris Ryan,( 2008) Place attachment, identity and community impacts of tourism — the
case of a Beijing hutong. Tourism Management. 29(4):637~647

Gu Huimin & Chris Ryan. (2008) Chinese clientele at Chinese hotels—Preferences and satisfaction.
International Journal of Hospitality management. International Journal of Hospitality Management.
27:337 - 345

Gu Huimin & Perry Hobson.( 2008) The Dragon is Roaring _The Development of Tourism,
Hospitality & Convention Management Education in China. Journal of Hospitality and Tourism
Education. (1)

Chris Ryan. & Gu Huimin. (2007) Perceptions of Chinese hotels by the domestic market. Cornell Hotel
& Restaurant Administration Quarterly. 46(2):153~169

Larry Yu & Gu Huimin. (2007)An Analysis of Hotel Financial Management in China. Journal of
Hospitality Finance.15 (2:39~48

Gu Huimin, Raphael Kavanaugh & Yu Cong.( 2007 )Empirical Studies of Tourism Education in China.
Journal of Teaching in Travel & Tourism. 7(1):3-23



33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

Chris Ryan & Gu Huimin.( 2007) Spatial Planning, Mobilities and Culture — Chinese and New Zealand

Student Preferences for Californian Travel. International Journal of Travel Research. (1)

Chris Ryan & Gu Huimin. (2007)The Social Impacts of Tourism in a Beijing Hutong_ A case of
Environmental Change. China Tourism Research. (6):251-271

Gu Huimin & Geoffrey Wall. (2006) The Implications of SARS on Chinese Tourism Enterprises.
Tourism Analyst.12

Gu Huimin & Geoffrey Wall. (2006) SARS In China: Tourism Impacts and Market Rejuvenation,
Tourism Analysis. 11(1)

Gu Huimin, Raphael R. Kavanaugh & Yu Cong. (2006) Human Resources Management in China’s
Hotel Industry. China Tourism Research. 2(3):209-245

Gu Huimin& Raphael Kavanaugh (2006) Critiques of Market Analysis for Suburban Tourism in
Beijing, China. Journal of Vacation Marketing.(1):27-38

Larry Yu, Gu Huimin. (2005) Hotel Reform in China _ A SWOT analysis, Cornell Quarterly Hotel &
Restaurant Administration. (5): 1-17

Gu Huimin & Geoffery Wall. (2005) The Impact of SARS on the Consumer Behavior of Chinese

Domestic Tourist, Current Issues in Tourism. 8(1):22-38

Gu Huimin, Liu Dake, (2004) The Relationship between Resident Income and Domestic Tourism in
China, Tourism Recreation Research. 29 (2) : 25-34

Gu Huimin. (2003)Impact of resident income on domestic tourism, Tourism Tribune. 2: 19-2 (J& K&

NEE R AR R B il st e, Ol == D) )

Government Research Grants as project leader ( National & Provincial level): EZH%Z KA

HEA BT RS

TER
LEFERBIERE S, HEATH, “SOREE R A 12 AR50 AT 787 (72332010), 2023 4
-01-01-2025-12-31, 160 J/i7c, W, &5
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2. EFEMPIEES, I EWH, ¥ HATT: H M R — S0 IR sh iR A S 3 H L T
3¢ 72172007,, 2022-01-01 % 2025-12-31, 48 }iot, £, &5

SER:
1. Sharing Accommodation: theory and practice, The National Social Science Fund of China,2019 ( {3t

AR SR, EZ RS R BB H 19FGLB002), L4570

2. Study on the development strategy and policy of Beijing Sharing Accommodation industry , Beijing
Philosophy and Social Sciences Planning Project, 2016 (J& T L4 5 1) 1 #AE LR AL mg Wb Rk
A AR T, BT A SR A R T H 2R, (16JDGLA00L) ), CL453

3. Study on the influence mechanism of institutional pressure on corporate social responsibility in China
-- Taking the service industry as an example. The humanities and Social Sciences project of the
Ministry of Education, 2011  Cifill & Hs Jykf o [ Al dd 2 DA R WAL AT 58 —— LAIR S5 ML A .
HEMASCEEITH, (11YJA630022)), 45T

4. Research on the lean management of rural tourism in Beijing. Beijing Philosophy and social science
planning project, 2011 (b5 £ IR 25 B SR 9. A6 50 7 3 22 4k 2 B 520 R & R
(11JGB020)), 457

5. Study on the social responsibility of Chinese tourism enterprises. China National Tourism
Administratio,2009(H [l ik i i Ml 4 2 ST 78 B Kz | (09TACG012), 451

6. Research on new industrial forms and management innovation of Beijing Hotel, Beijing Philosophy

and social science planning project 2007( (It BT RSB AL =Ml &S A ERAE 7)Y AL miE %
fE2 BRI E AL TR A SO SR A TR AR, 285
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