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Curriculum Vitae of Prof. Timothy Lee (As of 23 August 2026) 
 

 
 

A. PERSONAL DETAILS 

 

▪ Name: Timothy Lee (李鼎烈) 

▪ Nationality: Australian (Born in Seoul, South Korea) 

▪ Telephone: +853 8590 2579 (Office), +853 6801 2005 (Mobile) 

▪ Email: timothylee@cityu.edu.mo   

            timothylee728@gmail.com; IJTRLEE@outlook.com 

▪ Current affiliation : Professor, VH206A, Faculty of International Tourism and  

                                Management, City University of Macau,  

                                81-121 Avenida Xian Xing Hai, Macau, Macao SAR 

 

▪ Personal home page: www.proftimothy.com  

▪ ORCID: https://orcid.org/0000-0002-2435-073X 

▪ Scopus Author ID: 35196248300 

▪ LinkedIn ID: linkedin.com/in/proftimothylee 

▪ WeChat ID: IJTRLEE 

▪ Rednote ID: 7415830531 

  

▪ Google Scholar:  

https://scholar.google.com.au/citations?user=jL-XuJQAAAAJ&hl=en&oi=sra 

▪ Google Scholar total citations: 9,596 

▪ h-index: 53 

▪ i10-index: 119 

 

▪ Listed as one of the ‘Top 2% Most Cited Researchers in the world 2025’.  

https://elsevier.digitalcommonsdata.com/datasets/btchxktzyw/8 

 

▪ The most cited researcher in the world in “Health & Wellness” 

https://scholar.google.com.au/citations?view_op=search_authors&hl=en&mauthors=

label:health_%26_wellness 

 

▪ One of the 130 most cited researchers in the world in “Tourism” 

https://scholar.google.com.au/citations?view_op=search_authors&hl=en&mauthors=

label:tourism&after_author=moWZAYza__8J&astart=120 
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A-1. Summary of achievements 
 

(1) Published more than 390 research articles in academic journals, books, and conference   

      proceedings (including 160 in the SSCI-indexed journals, and 140 in A* or A-ranked  

      journals in the Australian Business Deans Council -ABDC-). 

(2) Been granted 26 research projects worldwide totaling more than 5 million US Dollars.   

(3) Invited 170 times to deliver a special guest lecture or keynote speech in 20 countries. 

(4) Supervised 30 PhD & 40 Master students to complete their degrees. 

 

(5) The (only) Editor-in-Chief of International Journal of Tourism Research (listed in  

      SSCI Q1, Scopus Q1, Impact factor 5.9) published by John Wiley & Sons, the United  

      Kingdom.  

(6) Associate Editor of Journal of Leisure Research (Q2 in SSCI; since 2021). 

 

(7) Adjunct Professor or Specially appointed distinguished scholar at universities in China,  

      Switzerland, Thailand, South Africa, Australia, and South Korea. 

(8) Hosted 20 academic conferences as the Host and Chief Organizer that more than 3,000  

      academics from 45 countries participated in.  

(9) Awarded ‘Outstanding Researcher of the Year in the Asia Pacific University’ for the  

        five consecutive years (2013, 2014, 2015, 2016, & 2017) at the Ritsumeikan Asia  

        Pacific University (APU) in Japan. 

(10) Keep submitting 40 manuscripts to top-tier SSCI Q1 journals per year to publish around  

        25 articles every year.  

(11) Research interests: Health-oriented tourism, Cultural heritage tourism, Food tourism,  

        Festivals & Events industry, Local destination marketing, Developing local values  

        as tourism resources, Casino industry, & more. 

 

A-2. Current full-time positions   

 

July 2026 – Current 

Professor, Faculty of International Tourism and Management,  

City University of Macau, Macao SAR, China. 

 

May 2023 – Current 

The Editor-in-Chief of International Journal of Tourism Research  

(published by John Wiley & Sons, the United Kingdom) 

One of the top 20 journals in the world out of 500 in the tourism/hospitality fields 

Listed Q1 in SSCI; Q1 in Scopus; Q1 in SJR; & A in ABDC; Impact factor: 5.9 

https://onlinelibrary.wiley.com/journal/15221970 

 

A-3. Education 

 

▪ January 2001 – December 2004  

       Awarded Ph.D in Tourism & Hospitality Development, School of Management,  

       University of Surrey. Guildford, the United Kingdom. 

      Thesis title: Conflict and collaboration between different stakeholder sectors in  

                           heritage tourism development in a newly industrialised country. 

 

https://onlinelibrary.wiley.com/journal/15221970
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▪ Septemebr 1998 – Decemebr 1999 

      Awarded Master Degree in International Hotel Management, School of Management,  

      University of Surrey. Guildford, the United Kingdom. 

      Thesis title: Successful Korean hotels as conference venues. 

 

▪ March 1983 – August 1989 

      Awarded Bachelor Degree in the Environmental Forestry Resources,  

      Seoul National University. Seoul, South Korea 

 
A-4. Previous employments (Academic, Full-time) 
 

• 2020 – 2026 

Professor, Vice Dean, Faculty of Hospitality and Tourism Management,  

Macau University of Science and Technology (MUST), Macao SAR, China 

 
▪ 2018 – 2020 

Professor, Department Head of Tourism, Leisure and Events Management,  

School of Business & School of Social Sciences, 

       University of the Sunshine Coast (UniSC), Brisbane, Australia  

                         

▪ 2012  – 2018 

Dean, Research Institute Director, Professor, & Department Head of Hospitality & 

Tourism, College of Asia Pacific Studies,  

Ritsumeikan Asia Pacific University (APU), Beppu, Japan 

 

▪ 2005 – 2012 

Tenured Assistant Professor in Hospitality Management,  

School of Tourism and Leisure Management,  

University of Queensland (UQ), Brisbane, Australia  

 

▪ 2002 – 2004 

Sessional lecturer in Tourism Marketing & Tourism Development,  

       School of Management, University of Surrey, Guildford, the United Kingdom 

 

A-5. Previous industry employments  

 
▪ Septemebr 1999 – October 2000 

  Linen manager and Rooms division manager  

  The Holiday Inn, Guildford, Surrey, the United Kingdom.  

  Roles: Managing 18 members of staff in housekeeping duty including training in a  

             4-star business hotel. 

 

▪ January 1997  – August 1998 

Shift manager 

Great Farm Inc., Manhattan, New York, the United States. 

Roles: Managing, organizing and training 20 members of full-time staff.  

   Ensuring profitability from 8 pm to 8 am in a 24-hour operating restaurants /  

   food bar.  

 

▪ March 1995 – December 1996 
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Self-employed 

Big Apple Souvenir Shop, Queens, New York, the United States. 

  Roles: As the sole owner/manager, managing and operating a souvenir shop in a  

             tourist attraction area. 

 

▪ March 1993 – December 1994    

Senior tour leader and Group tour manager 

Hana Travel Corp., Manhattan, New York, the United States. 

Roles: Designing group tour programs for inbound tourists.  

   Taking tour groups sightseeing in Manhattan. 

 

▪ February 1991 – January 1993       

  Hall manager in a hotel restaurant   

  Stamford Hotel, Manhattan, New York, the United States. 

  Roles: Managing 25 staff in hall, kitchen, reception, bookkeepers and maintenance  

             at a restaurant of the 5-star business hotel. 

 

A-6. Main research interests 

  

▪ Cultural heritage tourism,  

▪ Tourism / hospitality / leisure marketing,  

▪ Health-oriented tourism / Wellness leisure activities,  

▪ Cross-cultural issues in tourism / hospitality / leisure industries,  

▪ Food and culinary tourism, 

▪ Events, Festivals, MICE, & 

▪ Local destination image development, especially in East Asia.  

 

A-7. Teaching areas 
 

▪ Transportation Studies 

▪ Cultural and heritage tourism,  

 

B. SUPERVISION OF PHD & MASTER’S DEGREE STUDENTS 

     (2005 – CURRENT) 

 
B-1. Supervision of PhD (HDR) students  

 

▪ I have successfully supervised (or been supervising) more than 30 full-time PhD 

research students in completing their PhD theses since 2005 to current:  

 

▪ Major topics include;  

 

(28) Agricultural tourism in southern China 

(27) Wellness & smart tourism in Macao 

(26) Anime tourism in China 

(25) Postpartum wellness hotels in China  

(24) Health-focused tourism in China 

(23) Cultural tourism/Smart tourism in China 
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(22) Education Tourism in Macao 

(21) Medical tourism in Macao 

 

(20) Food tourism in China 

(19) Chinese wellness hotel in China 

(18) Cultural heritage tourism development in Macao 

(17) Sustainable health-oriented tourism marketing in Macao 

(16) Destination social responsibility in Korea 

(15) Health and wellness tourism in Japan and Taiwan 

(14) Health and spa tourism marketing in Japan 

(13) Art heritage tourism in China 

(12) Tourism education in Japan  

(11) Cross-cultural issues in the global hospitality industry 

 

(10) Island tourism development in Australia and Korea 

(9) Health and medical tourism development in Saudi Arabia 

(8) Slow City development in Japan and the Caribbean Sea  

(7) Sustainable development of UNESCO World Heritage Sites in China 

(6) Music festivals in Australia 

(5) Medical tourism industry in Thailand  

(4) Sustainable slow food movement in Australia and overseas 

(3) Multi-cultural festivals in Korea  

(2) Dark tourism sites in Korea 

(1) Sustainable tourism development in Papua New Guinea 

 

B-2. Invited external examiner to review PhD theses overseas 

 

▪ To review as the external examiner to review the submitted PhD thesis from Universiti 

Tunku Abdul Rahman (UTAR), Malaysia in July 2026. The thesis is titled ‘The 

mediating effect of government support in the relationship between residents’ 

perceptions and tourism development in traditional villages conservation: Empirical 

evidence from Guizhou, China’ submitted by Tian Ting.  

 

▪ Reviewed as the official external examiner to review the submitted PhD thesis from 

University of Waikato, New Zealand in March 2026. The thesis is entitled ‘How to 

foster visitors’ environmentally responsible behaviour in nature-based tourism of South 

Korea’ submitted by Jiwon Lee. 

 

▪ Reviewed as the official external examiner to review the submitted PhD thesis from 

University of Mauritius, Mauritius in December 2023. The thesis is entitled ‘Tourism 

stakeholders’ views of climate change impact and adaptation strategies’ submitted by 

Nurzehan Binti Abu Bakar. 

 

▪ Reviewed as the official external examiner to review the submitted PhD thesis from 

University Technology Mara, Malaysia in October 2023. The thesis is entitled 

‘Examining Langkawi memorable tourism experience, overall satisfaction and revisit 

intention: The moderating role of perceived travel risk’ submitted by Nurzehan Binti 

Abu Bakar. 
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▪ Reviewed as the official external examiner to review the submitted PhD thesis from 

Hong Kong Polytechnic University, Hong Kong in February 2020. The thesis is 

entitled ‘Development of a slow city tourism evaluation index using Delphi-AHP’ 

submitted by Jeong Hyun Kim. 

 

▪ Reviewed as the official external examiner to review the submitted PhD thesis from 

Griffith University, Australia in October 2019. The thesis is entitled ‘Mutual 

authentication of intangible cultural heritage: The Rush Mela Festival in the 

Bangladesh Sundarbans’ submitted by Shahida Khanom. 

 

▪ Reviewed as the official external examiner of the submitted full PhD thesis of 

Victoria University in Melbourne, Australia in May 2015. The title of the thesis is 

‘Unlocking souvenir shopping tourism in Indonesia: A cross-cultural study’ submitted 

by Lusianus Kusdibyo. 

 

▪ Reviewed as the official external examiner of the submitted full PhD thesis of 

University of Otago in Dunedin, New Zealand in March 2009. The title of the thesis 

was ‘Halal restaurants in New Zealand: Implications for the hospitality and tourism 

industry’ submitted by Wan Melissa Wan-Hassan. 

 

▪ Reviewed 15 PhD theses for Confirmation (Upgrading). 

 

▪ Supervised more than 40 master’s degree students for completing their dissertation. 

 

▪ Supervised 20 Bachelor’s (or honour’s) degree students for completing their 

dissertation. 

 

C. COMPETITIVE RESEARCH PROJECTS  

 

C-1. Granted external research projects  

Listed from the most recent of 32 projects:  

 

32. Lee, T. J., Kim, S., & Lee, S. (2026). KRW50,000,000 (US$35,000). Tourism  

            development project of the Cheonseongsan Mountain area with the religious heritage  

            resources. Funded by the Yangsan Municipal Government, South Korea.  

 

31. Zhang, Y., Chen, W., Lee, T. J., Lu, J., Huang, S., Wang, L., Dai, Q., & Yang, L. (2023-

2028). CNY200,000. Research on the spatial adaptation mechanism and 

implementation path of deep integration of Long March culture and tourism. Funded 

by the National Social Science Fund of China. (Grant No. 23BJY137). 

 

30. Li, X. B., Zhou, Q. H., Lee, T. J., Wang, Y. J., & Yuan, Y. (2023-2026). CNY40,000  

Research on the level measurement and realization path of tea culture and tourism  

integration in Guangxi Funded from Guangxi Philosophy and Social Sciences  

Research Project (Grant No.: 23FYJ053).   

 

29. Madhyamapurush, W., & Lee, T. J. (2022-2023). AU$237,000. Community development  

  for frog raising innovation to commercial economy animal to building economy and  
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  community capital foundations, Phayao Province based on the philosophy of    

  sufficiency economy. Funded from the Program Management Unit - Area based   

  (PMUA), Thailand. 

 

28. Chen, W. X., Xu, Y., Ma, J. M., Lee, T. J., Wang, L., Zhang, Y., & Li, X. B. (2021-

2026). CNY5,000,000. R&D and Application of 5G Scenario tourism & intelligent 

service technology. Funded from the Guangxi Innovation-driven Development 

Special Fund Project (Grant No. AA20302011 of Guike). 

 

27. Li, X., Wang, S., Zeng, H., Lan, X., Lee, T. J., & Chen, J. (2020-2024). CNY40,000. 

Research on the construction of a long-term mechanism for the strategic 

            transformation of the Bunu Yao nationality from "targeted poverty alleviation" to  

            "targeted poverty eradication". Funded by the Guangxi Philosophy Science Research  

            Foundation by the Guangxi Provincial Government, China. (Grant No. 20FMZ039). 

 

26. Punnoi, N., Jittithavorn, C., & Lee, T. J. (2020-2021). AU$620,000. MICE industry  

            strategies for promoting creative economy and sustainable city development in  

            Phetchaburi and Prachuap Khiri Khan in Thailand. Funded from the Thailand Science  

            Research and Innovation (TSRI) through the Ministry of Tourism and Sports, and  

            Thailand Convention and Exhibition Bureau (TCEB). 

 

25. Jittithavorn, C., Madhyamapurush, W., & Lee, T. J. (2020-2021). AU$57,000. Economic  

            assessment and designing water management policies for growing jasmine rice in the  

            northern Mekong River Basin. Funded from the National Research Council Thailand  

            (NRCT), Bangkok, Thailand. 

 

24. Madhyamapurush, W., & Lee, T. J. (2019-2020). AU$56,000. Community product  

            development of Phayao Province to enhance the capability of biological economy and  

            green economy. Funded from the National Research Council Thailand (NRCT),  

            Bangkok, Thailand. 

 

23. Madhyamapurush, W., & Lee, T. J. (2019-2020). AU$63,000. Tourism and associated  

            products development in Nong Lom Sub-District and Dok Khamtai District. Funded  

            from the Phayao Provincial Government, Phayao, Thailand. 

 

22. Li, X., & Lee, T. J. (2019-2020). AU$48,000. The development of tea tourism in  

            Guangxi Province as a tourism marketing tool. Funded from the Guangxi Provincial  

            Government in China. Guilin, China. 

 

21. Yoshida, K., Lee, T. J., & Bui, H. (2018-2021). AU$340,000. Uncovering the black- 

            box of educational dark tourism: Comparative analysis of the mechanisms of  

            packaging and perceiving of war narratives through war heritage sites between  

            former enemies. Funded from the Japan Society for the Promotion of Science  

            (JSPS), Tokyo, Japan. 

 

20. Lee, T. J., Lee, M., & Oie, T. (2018-2021). AU$135,000. The opportunity  

            development for the role of Japanese food overseas as an ambassador for tourism  

            marketing. Funded from the Japan Society for the Promotion of Science (JSPS),  

            Tokyo, Japan. 
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19. Lee, T. J. (2017-2018). AU$97,000. Strategic development of localized food for local  

            farmers and tourists. Funded from the Geoje City, Gyeongnam Province, South Korea 

 

18. Lee, T. J. (2017-2018). AU$72,000. Network development for regional food tourism  

            resources. Funded from the Cheongsong County, Chungnam Province, South Korea 

 

17. Lee, T. J. (2017). AU$58,000. Collaborative network development for tourist attraction  

            courses with local foods. Funded from the Boeun County, Chungnam Province, South  

            Korea 

 

16. Yoshida, K., Lee, T. J., Cooper, M., & Bui, T. H. (2015-2018). AU$240,000. The  

            potential of war heritage sites as educational and touristic attractions in Japan:  

            Comparative studies with five relevant countries. Funded from the Japan Society for  

            the Promotion of Science (JSPS), Tokyo, Japan 

 

15. Yoshida, K., Lee, T. J., & Bui, T. H. (2014-2015). AU$48,000. War-related heritage sites  

            in Japan: Only good for education? Funded from the Ritsumeikan Asia Pacific  

            University (APU), Beppu, Japan 

  

14. Lee, T. J., Bui, T. H., & Morishita, M. (2014-2017). AU$180,000. UNESCO World  

            Heritage Sites: Social and managerial perspectives in comparisons between six  

            countries in three regions. Funded from the Japan Society for the Promotion of  

            Science (JSPS), Tokyo, Japan 

 

13. Lee, T. J., & Bui, T. H. (2013-2014). AU$28,500. Strategic analysis for the cultural  

            heritage tourism development of the UNESCO World Heritage Sites in Japan with  

            comparison to that of Korea and Vietnam. Funded from the Ritsumeikan Asia Pacific  

            University (APU), Beppu, Japan 

 

12. Lee, T. J. (2013). AU$116,500. Globalization strategy for tourism in Gangwon Province  

            in Korea through the development of wellness tourism. Funded from the Bank of  

            Korea, Gangwon Province Branch, Chuncheon, South Korea 

  

11. Lee, T. J. (2012-2014). AU$68,700. Strategic analysis for the sustainable development of  

            the medical and health tourism industry in Japan with comparison to that of Singapore  

            and Hungary. Funded from the Japan Society for the Promotion of Science (JSPS),  

            Tokyo, Japan 

 

10. Byun, W. H., Byun, S. H., & Lee, T. J. (2011-2013). AU$360,000. Development and  

            application of the Tourism Information Service convergence model based on the  

            regional tourism resources of the bullet train era in Korea. Funded from the National  

            Research Foundation of Korea, Seoul, South Korea 

  

9. Lee, T. J. (2011). AU$40,800. Study of tourism development planning of Australian  

            government. Funded from the Ministry of Culture, Sport and Tourism, Seoul, South  

            Korea 

 

8.  Lee, T. J. (2010-2011). AU$21,500. Investigation of the strategic development of the  

            health/medical tourism in Australia in comparison with that of Japan, Thailand, and  

            India. Funded from the University of Queensland, Brisbane, Australia 
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7.  Lee, I. S., & Lee, T. J. (2010-2011). AU$7,500. South Korean working holiday makers  

            in Australia: Their travel behaviour and future intentions. Funded from the Australia- 

            Korea Foundation (AKF), Canberra, Australia 

  

6.  Park, H. P., & Lee, T. J. (2010). AU$48,700. Construction plans for the Green Tourism  

            Village in the Cheongpung Lake area, Korea. Funded from the Jecheon Municipal  

            Government, South Korea 

  

5.  Park, H. P., & Lee, T. J. (2010). AU$45,700. A validity analysis of the new tourism  

            projects of the Tongyeong Tourism Development Corporation, Korea. Funded from  

            the Tongyeong Tourism Development Corporation, South Korea 

 

4.  Lee, T. J. (2009-2010). AU$56,000. Study of the ‘Slow City’ in Australia and New  

            Zealand. Funded from the Association of Slow Cities Korea, Seoul, South Korea. 

 

3.  Lee, T. J. (2009). AU$23,000. Study of Australian governments’ effort to attract  

            Chinese tourists. Funded from the Ministry of Culture, Sport and Tourism, Korea 

  

2. Kim, E. K., & Lee, T. J. (2008-2009). AU$130,500. How to develop Anseong’s unique 

            food as a local tourist attraction. Funded from the Anseong Municipal Government,  

            South Korea 

  

1.  Lee, T. J. (2006-2007). AU$14,000. Hotel’s characteristic design that strengthens    

            destination’s unique image for visitors. Funded from University of Queensland,  

            Brisbane, Australia  

 

C-2. Conducted industry consultancy projects:   

Listed from the most recent of 10 valued in total AU$137,000 (U$91,000): 

 

10. Kamolrat, P., & Lee, T. J. (2021-2022). AU$14,000. Effects of smartphone addiction on 

             well-being among Thai university students. Funded from the International College  

             for Sustainability Studies at Srinakharinwirot University, Bangkok, Thailand.  

 

9. Lee, T. J. (2022). AU$9,000. The strategic marketing activities of Korean tourism industry  

             to attract long-term stay visitors from overseas countries. From 1 February to 30  

             April 2022. Funded from the Korea Culture & Tourism Institute (154 

             Geumnanghwa-Ro, Gangseo-Gu, 07511 Seoul, South Korea). 

 

8. Lee, T. J. (2020). AU$11,000. Analysis on the strategic marketing activities of Australia  

             to attract overseas tourists. From 1 July to 30 September 2020. Funded from the  

             Korea Culture & Tourism Institute (154 Geumnanghwa-Ro, Gangseo-Gu, 07511  

             Seoul, South Korea). 

 

7. Lee, T. J. (2020). AU$12,000. Analysis on the events held in main arenas and MICE  

             centres in Tokyo, Japan. From 1 June to 31 July 2020. Funded from the Populous (71  

             Boundary St. Brisbane QLD 4000 Australia). 

 

6. Lee, T. J. (2020). AU$12,000. Analysis on the entrance ticket prices of the professional  

             basketball, baseball and soccer leagues in Japan. From 1 June to 31 July 2020.  
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             Funded from the Populous (71 Boundary St. Brisbane QLD 4000 Australia). 

 

5. Lee, T. J. (2020). AU$15,000. Analysis on the infrastructure of the event and meeting  

             industry (MICE) marketing in Thailand and Southeast Asia. From 1 March to 30  

             April 2020. Funded from the Populous (71 Boundary St. Brisbane QLD 4000  

             Australia).  

 

4. Lee, T. J. (2019). AU$17,000. Analysis on the infrastructure of the MICE industry in  

             Yokohama and Tokyo, Japan. From 1 September to 31 October 2019. Funded from  

             the Populous (71 Boundary St. Brisbane QLD 4000 Australia).  

 

3. Lee, T. J. (2019-2021). AU$18,000. PATA (Pacific Asia Travel Association) – KOICA  

             (Korea International Cooperation Agency) Project 2019-2021. From 1 July 2019 to  

             30 June 2021. Funded by PATA (989 Rama 1 Road, Pathumwan Bangkok 10330,  

             Thailand).   

 

2. Lee, T. J. (2019). AU$20,000. Analysis on the MICE industry infrastructure of Osaka,  

             Japan. From 1 July to 30 September 2019. Funded from the Populous (71 Boundary  

             St. Brisbane QLD 4000 Australia) through Sustainability Research Centre (SRC) at  

             University of the Sunshine Coast, Australia.  

 
1.  Lee, T. J. (2008). AU$9,000. Chinese outbound tourism research. From 1 May to 30 June  

             2008. Funded from the University of Queensland, Brisbane, Australia. 

 

D. ACADEMIC JOURNALS 

 

I have published 390+ refereed research articles, including 160 in the SSCI-indexed journals.  

All of my 390+ research publications are listed at Research Bank:  

 

https://research.usc.edu.au/esploro/search/outputs?query=any,contains,timothy%20lee&page

=1&institution=61USC_INST&scope=Research&sort=rank  

 

D-1. Guest editorship in academic journals 

Listed in order of the most recent first (of 7): 
 

7. Lee, T. J., & Cooper, M. (2021-2023). “Sustainability and resilience: the future of global 

health-oriented tourism”. Special issue in International Journal of Tourism Research.  

            (SSCI Q1-listed; Impact factor: 5.9; A in ABDC; Q1 in Scimago).  

6. Lee, T. J. (2020-2021). “Green tourism with event and convention industry”. Special issue 

in Sustainability. (SSCI-listed; Impact factor: 3.3; Q1 in Scimago).  

5. Lee, T. J. (2021). “Development for the role of Japanese food overseas”. Special issue in 

Sustainability. (SSCI-listed; Impact factor: 3.3; Q1 in Scimago).  

4. Lee, T. J. (2019). “Ethnic minorities and global tourism” Special issue in Journal of 

Tourism and Cultural Change. (SSCI-listed; Impact factor: 2.2; B in ABDC; Q1 in 

Scimago). Published in Volume 17, Issue 4, pp. 377-561. 

3. Lee, T. J. (2019). “Tourism policy in the Asia Pacific”. Special issue in Journal of     

Policy Research in Tourism, Leisure, and Events. (Scopus-listed; B in ABDC; Q1 in  

Scimago). Published in Volume 11, Issue 2, pp. 196-369. 
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2. Lee, T. J., & Oguchi, T. (2016). “Contemporary tourism marketing in Japan”. Special  

  issue in Journal of Travel & Tourism Marketing (SSCI Q1-listed; Impact factor: 8.2;   

  A in ABDC; Q1 in Scimago). Published in Volume 33, Issue 5, pp. 567-782.  

1. Pechlaner, H., Lee, T. J., & Crotts, J. (2012). “Tourism and new minorities”. Special  

            issue in Tourism Review, (SSCI Q1-listed; Impact factor: 7.3; B in ABDC; Q1 in 

Scimago). Published in Volume 67, Issue 1, pp. 1-60.   

 

D-2. Published academic journal articles  

Listed in order of the most recent first (of 189) 

Lee, T. J. underlined means he is the corresponding author: 

 

189. Wang, H, Lee, T. J., Lee, J. H., & Lou, C. K. (2026). Urban popular eventscape and    

            destination image: Scale development and testing an emotion-based mechanism.   

            Journal of Retailing and Consumer Services.  

            https://doi.org/10.1016/j.jretconser.2026.105047 (SSCI Q1-listed; Impact factor:  

            13.1). 

188. Zhou, M. Z., & Lee, T. J. (2026). Helpful or hollow? Fit-to-feel alignment in proactive  

            AI travel communication. Journal of Retailing and Consumer Services. 

            https://doi.org/10.1016/j.jretconser.2026.104999 (SSCI Q1-listed; Impact factor:  

            13.1).  

187. Choi, H., Lee, T. J., & Park, E. (2026). Impact of social media communication types on  

            brand knowledge and behavioral intention. Current Issues in Tourism.   

            https://doi.org/10.1080/13683500.2026.2687846 (SSCI-Q1 listed; Impact Factor: 4.6).  

186. Li, X., Li, J., Zheng, Z., Kim, D. K., & Lee, T. J. (2026). Influence of ethnic minority  

            performing arts activities on tourism consumption behavior based on the moderating  

            role of cultural identity. International Journal of Tourism Research, 28(3), e70359.  

            https://doi.org/10.1002/jtr.70359 (SSCI Q1-listed; Impact factor: 5.9).        

185. Cai, Y., & Lee, T. J. (2026). Sustaining mobile payment habits abroad: Merchant  

            warmth, competence, and the socio-technical foundations of cross-border     

            continuance. Journal of Retailing and Consumer Services.  

            https://doi.org/10.1016/j.jretconser.2026.104881 (SSCI Q1-listed; Impact factor:  

            13.1).  

184. Wang, H., & Lee, T. J. (2026). Tourism as narrative therapy: Unpacking the emotional  
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Ouro Preto in Minas Gerais, Brazil. From 25 to 29 March 2008.  
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Dunedin, New Zealand. From 3 to 5 December 2006.  

6. Lee, T. J., Byun, W. H., & Han, S. H. (2006). An evaluation model for the efficient budget 
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Event Educators’ Forum. University of Queensland in Brisbane, Australia. From 27 to 

29 September 2006. 

5. Kim, J. Y., & Lee, T. J. (2006). Development of resort tourism in a small island: Case  

            study of Jeju Island, Korea. (p. 41). The 12th Asia Pacific Tourism Association  

(APTA) and the 4th Asia Pacific Council on Hotel, Restaurant, and Institutional  

Education (APac-CHRIE) Conference. Taiwan Hospitality & Tourism College in  

Hualien, Taiwan. From 26 to 29 June 2006.  
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            (pp. 349–359). The 11th Asia Pacific Tourism Association (APTA) Conference.  
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Icheon, South Korea. From 13 to 14 February 2003.  

 

H. INVITED GUEST LECTURES OR KEYNOTE SPEECHES 

Listed in order of the most recent first (of 172 occasions):    
 

No. 
Country & 

Date 

Host institution 

& City 
Duration Topic & Audience 

172 

Uzbekistan,  

20 to 21 

October 2026 

(Projected) 

Westminster 

International 

University in 

Tashkent (WIUT),  

Tashkent 

30 minutes 

Invited to give a keynote speech in 

the 5th Tashkent Business and 

Economics Conference (TBEC). 
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171 

China, 

22 August 

2026 

Guangzhou Panyu 

Polytechnic, 

Guangzhou 

 

 

2 hours 

Invited to promote the 

International Journal of Tourism 

Research and give a lecture on ‘the 

current trends of the leading 

tourism journals’ to academic staff. 

170 

South Korea,  

12 August 

2026 

Youngsan 

University, Busan 
6 hours 

Invited to lead a research seminar 

and workshop for 30 academic 

staff and postgraduate students. 

169  
South Korea,  

3 July 2026 

Youngsan 

University, Busan 
6 hours  

Invited to lead a research seminar 

and workshop for 20 academic 

staff and postgraduate students. 

168 
South Korea, 

1 July 2026 

TOSOK (The 

Tourism Sciences 

Society of Korea) 

Conference, Seoul. 

40 minutes 

Invited as a panel member in the 

research forum in the 100th 

TOSOK Conference. 

167 
China, 

21 May 2026 

Central South 

University of 

Forestry and 

Technology, 

Changsha 

 

 

 

90 minutes 

Invited to promote the 

International Journal of Tourism 

Research and give a lecture on ‘the 

current trends of the leading 

tourism journals’ to postgraduate 

students and academic staff. 

166 
Macao SAR, 

25 Feb 2026 

Virscend 

University, Irvine, 

CA, United States 

 

 

 

 

60 minutes 

Invited to promote the 

International Journal of Tourism 

Research’ and discuss the current 

trends of the leading tourism 

journals to 60 conference delegates 

in the ‘Editor’s Forum’ at the 

International Conference on 

Culture, Tourism and Hospitality 

(ICCTH). 

165 
Thailand,  

9 Jan 2026  

National Institute 

of Development 

Administration 

(NIDA), Bangkok 

 

 

3 hours 

Invited to give a lecture to 40 

postgraduate students and 

academic staff on publishing 

academic papers to top-tier 

journals across social sciences.  

164 
South Korea,  

12 Dec 2025 

Jeju National 

University,  

Jeju  

2 hours 

Invited to give a speech on 

‘Publishing in leading journals and 

cooperating on research projects’ 

to 25 academic staff and 

postgraduate students. 

163 
China, 

22 Nov 2025 

 

Jinan University,  

Zhuhai  

 

2 hours 

Invited to give a lecture on ‘What 

you need to know to publish in 

leading tourism journals’ to 25 

academic staff and postgraduate 

students. 

162 
China, 

3 Nov 2025 

Shanghai Normal 

University, 

Shanghai 

2 hours 

Invited to give a lecture on ‘Smart 

technology and tourism’ & 

‘publication in leading tourism 

journals’ to 20 academic staff. 
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161 
Australia,  

6 Aug 2025 

Griffith University,  

Brisbane 
2 hours 

Invited to give a lecture on 

publication in leading tourism 

journals and lead a research 

workshop to 15 academic staff and 

postgraduate students. 

160 
China, 

12 July 2025 

Anhui University 

of Technology, 

Maanshan 

2 hours 

Invited to give a lecture on 

publication in leading tourism 

journals to 25 academic staff and 

postgraduate students. 

159 

South Korea,  

1 to 2 July 

2025 

Youngsan 

University, Busan 

8 hours in 

total 

Invited to give a lecture on 

publication in leading tourism 

journals and lead a research 

workshop for 50 academic staff 

and postgraduate students. 

158 
South Korea,  

26 June 2025 

Kyungsung 

University, Busan 
2 hours 

Invited to give a lecture and lead a 

workshop on publishing a quality 

paper in leading tourism journals to 

30 postgraduate students and early 

career researchers. 

157 
Philippines, 

18 June 2025 

Lyceum of the 

Philippines 

University 

(LPU) Manila; 

 

Polytechnic 

University of the 

Philippines (PUP), 

Cavite 

30 minutes 

Invited as a panel member in the 

5th International Conference on 

Responsible Tourism and 

Hospitality (ICRTH) 2025. 

156 
China, 

13 June 2025 

Guangxi Normal 

University, Guilin 
 2 hours 

Invited to give a lecture and lead a 

workshop on publishing a quality 

paper in leading tourism journals to 

25 postgraduate students and 

researchers. 

155 
China, 

13 June 2025 

Guilin University 

of Technology, 

Guilin 

 2 hours 

Invited to give a lecture and lead a 

workshop on publishing quality 

paper in leading tourism journals to 

50 postgraduate students and 

researchers. 

154 
China, 

12 June 2025 

Guilin Tourism 

University, Guilin 
 2 hours 

Invited to give a lecture and lead a 

workshop on publishing a quality 

paper in leading tourism journals to 

30 postgraduate students and 

researchers. 

153 
China, 

27 May 2025 

Xiamen University, 

Xiamen 
 2 hours 

Invited to give a lecture to 25 

postgraduate students on 

publishing a quality paper in 

leading tourism journals. 

152 
China, 

23 May 2025  

Southwestern 

University of 
 2 hours 

Invited to give a lecture and lead a 

workshop on publishing a quality 
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Finance and 

Economics, 

Chengdu 

paper in leading tourism journals to 

80 postgraduate students and early 

career researchers. 

151 
China, 

22 May 2025 

Sichuan Tourism 

University, 

Chengdu 

2 hours 

Invited to give a lecture and lead a 

workshop on publishing a quality 

paper in leading tourism journals to 

50 postgraduate students and early 

career researchers. 

150 
China, 

22 May 2025 

Chengdu 

University of 

Technology, 

Chengdu 

 

 

2 hours  

Invited to give a lecture and lead a 

workshop on publishing a quality 

paper in leading tourism journals to 

50 postgraduate students and early 

career researchers. 

149 
China, 

4 May 2025 

Hangzhou City 

University, 

Hangzhou 

3 hours 

Invited to give a lecture and lead a 

workshop on publishing a quality 

paper in leading tourism journals to 

25 postgraduate students and early 

career researchers. 

148 
Azerbaijan, 

24 April 2025 

Azerbaijan State 

University of 

Economics 

(UNEC), Baku 

30 minutes  

Invited to give a speech at the 30th 

Forum for Advanced Training in 

Education and Research (FATER) 

Academy of India (FAI) to 45 

delegates. (On-line) 

147 
Thailand,  

14 March 2025 

National Institute 

of Development 

Administration 

(NIDA), Bangkok 

2 hours 

Invited to give a lecture to 40 

postgraduate students and 

academic staff on publishing 

academic papers to top-tier 

journals across social sciences.  

146 
China, 

18 Jan 2025 

Hangzhou City 

University, 

Hangzhou 

3 hours 

Invited to give a lecture and lead a 

workshop on publishing a quality 

paper in leading tourism journals to 

25 postgraduate students and early 

career researchers. 

145 
China, 

27 Dec 2024 

Guangdong 

Polytechnic 

Normal University, 

Heyuan 

90 minutes 

Invited to give a lecture on 

‘Tourism and health: Can they 

marry happily?’ to 5 researchers 

and 200 students. 

144 
China, 

23 Dec 2024 

Huaqiao 

University, 

Quanzhou 

90 minutes 

Invited to give a lecture on 

‘Tourism and health: Can they 

marry happily?’ to 80 researchers 

and postgraduate students. (On-

line) 

143 
China, 

16 Dec 2024 

Hainan University, 

Haikou 
90 minutes 

Invited to give a lecture on 

‘Tourism and health: Can they 

marry happily?’ to 30 researchers 

and postgraduate students. 

142 
Macao SAR, 

12 Nov 2024 

Macau University 

of Science and 
40 minutes 

Invited to give a keynote speech in 

the 2024 MAG (Marketing in Asia) 

Scholar Conference. 
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Technology, 

Macao 

141 
China, 

4 Nov 2024 

Xiamen University, 

Xiamen 
60 minutes 

Invited to give a special lecture to 

40 academic staff and postgraduate 

students on ‘Tips for writing a 

competitive manuscript to a top 

academic journal’. 

140 
Macao SAR, 

1 Nov 2024 

Macau University 

of Science and 

Technology, 

Macao 

45 minutes  

Invited to give a speech on ‘Trends 

and concerns of the tourism 

industry in Macao’ to 25 professors 

and students from Sejong Cyber 

University, Seoul, Korea. 

139 
China, 

11 Oct 2024  

Sun Yat-sen 

University, Zhuhai 
2 hours 

Invited to give a lecture on 

‘Tourism and health: Can they 

marry happily?’ to 30 researchers 

and postgraduate students. 

138 

 

Thailand, 

24 to 25 Aug 

2024 

Suan Dusit 

University, 

Bangkok 

4 hours  

in total 

Invited to give a keynote speech in 

the 1st International Symposium on 

Gastronomy and Sustainable 

Tourism to the conference 

delegates. 

 

Invited to give comments in public 

to 10 presented conference papers.  

137 

 

China, 

2 Aug 2024 

 

Henan Normal 

University, 

Xinxiang 

60 minutes 

Invited to give a special lecture on 

‘Tips for writing a competitive 

manuscript to a top academic 

journal’.  

 

Invited to promote the 

International Journal of Tourism 

Research’ to 30 academic 

researchers and PhD students. 

136 

Australia, 

12 July 2024 

 

Griffith University, 

Australia 
60 minutes 

Invited to give a special lecture on 

‘Tips for writing a competitive 

manuscript to a top academic 

journal’.  

 

Invited to promote the 

International Journal of Tourism 

Research’ to 30 academic 

researchers and PhD students. 

135 
China, 

30 June 2024  

Guangdong 

Polytechnic 

Normal University,  

Guangzhou 

2 hours 

Invited to give a special lecture on 

‘Tips for writing a competitive 

manuscript to a top academic 

journal’ to 100 researchers and 

postgraduate students. (On-line) 

134 

 

China, 

28 June 2024 

 

Jiangsu University 

of Technology,  

 

 

2 hours 

Invited to give a special lecture on 

‘What you need to know to write a 

competitive manuscript to a top 
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 Changzhou academic journal’ to 30 researchers 

and postgraduate students. 

133 

Thailand, 

24 & 25 June 

2024  

National Institute 

of Development 

Administration 

(NIDA), Bangkok 

12 hours 

in total 

Invited to lead a research workshop 

on ‘Tips for writing a quality 

manuscript to a top academic 

journal’ to 20 researchers and 

postgraduate students. 

132 
Macao SAR, 

18 June 2024 

Macau University 

of Science and 

Technology 

(MUST), Macao 

50 minutes 

Invited to give a speech on ‘Trends 

and concerns of the tourism 

industry in Macao’ to 40 Korea 

Casino Association (KCA) 

members. 

131 

The 

Netherlands,  

6 June 2024  

Hotelschool The 

Hague, Amsterdam 
15 minutes 

Invited to promote the 

International Journal of Tourism 

Research’ and discuss the current 

trends of the leading journals to 80 

conference delegates in the 

‘Editor’s Corner’ at the Tourism, 

Hospitality, and Events 

International Conference (THE 

InC).  

130 
Switzerland, 

3 June 2024 

Cesar-Ritz 

Colleges, Brig 
30 minutes 

Invited to give a special lecture to 

introduce and promote the 

International Journal of Tourism 

Research to 14 academic 

researchers. 

129 
South Korea, 

30 May 2024 

Dong-Eui 

University, Busan  
2 hours 

Invited to give a special lecture on 

‘Tourism and casino industry in 

Macao’ to 70 undergraduate 

students. 

128 
South Korea, 

29 May 2024 

Jeju National 

University, Jeju 
2 hours 

Invited to give a special lecture on 

‘Tips for writing a quality 

manuscript to a top academic 

journal’ to 60 students and 

researchers. 

127 
South Korea, 

28 May 2024 

Kyungsung 

University, Busan  
30 minutes 

Invited to give a special lecture on 

‘How to be a successful and 

influential leader in the global 

tourism academia?’ to 30 

researchers and PhD students. 

126 
China,  

22 May 2024 

Jimei University, 

Xiamen 
2 hours 

Invited to give a special lecture on 

‘Tips for writing a quality 

manuscript to a top academic 

journal’ to 450 students and 

researchers. 

125 
China, 

17 May 2024 

China Outbound 

Tourism Research 

Institute, 

Guangzhou  

30 minutes  

Invited to give a special speech on 

‘Opportunities for wellness tourism 

development in Macao’ to 70 

delegates of the conference. 
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124 
Macao SAR, 

24 April 2024 

Macau University 

of Science and 

Technology 

(MUST), Macao 

70 minutes 

Invited to give a special lecture on 

‘Tourism and Health: Can they 

marry happily?’ to 50 researchers 

and postgraduate students in the 

Medical Sciences Division at 

MUST (in-person & on-line). 

123 
South Korea, 

28 March 2024 

Kyung Hee 

University, Seoul 
2 hours 

Invited to give a special lecture on 

‘How to write a competitive 

manuscript to leading tourism 

journals?’ to 15 postgraduate 

students and researchers (On-line). 

122 
China, 

22 March 2024 

Guangxi Normal 

University, Guilin 

 

Guilin Municipal 

Government, 

Guilin 

15 minutes  

Invited to give a special speech on 

‘Cultural heritage resources to 

Tourism: Analysis of tourism 

development strategies in 

Salzburg, Austria for Guilin’ to 

100 academics, and tourism 

industry practitioners in Guilin 

area. 

121 
Thailand, 

11 Jan 2024 

National Institute 

of Development 

Administration 

(NIDA), Bangkok 

60 minutes 

Invited to give a special lecture on 

‘Overview and trends of the global 

top academic journals’ to 10 top-

ranked researchers including the 

President of the NIDA and the 

Research Centre Director. 

120 
China,  

3 Jan 2024 

Guangxi Normal 

University, Guilin 
4 hours 

Invited to give a special lecture on 

‘Tips for writing a quality 

manuscript to a top academic 

journal’ to 20 academic researchers 

and postgraduate students. 

119 

China,  

19 to 22 Dec 

2023 

Guangdong 

Polytechnic of 

Water Resources 

and Electric 

Engineering, 

Guangzhou  

12 hours  

Invited to give lectures on ‘Provide 

Service to Customers’ to 25 

undergraduate students.  

118 
China,  

15 Dec 2023 

Lingnan Normal 

University, 

Zhanjiang 

4 hours 

Invited to give a special lecture on 

‘Trends of the current global 

tourism industry’ to 50 

international postgraduate students. 

117 
South Korea,  

17 Nov 2023 

Jeju National 

University, Jeju 
90 minutes 

Invited to give a special lecture on 

‘Tips for writing a quality 

manuscript to a top academic 

journal’ to 20 academic researchers 

and international postgraduate 

students. 

116 
China, 

5 Nov 2023 

Jinan University, 

Shenzhen 
90 minutes 

Invited to give a keynote speech at 

the 12th International Conference 

on Tourism and Hospitality 

between China and Spain (ICT 
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2023), and act as a panel in the 

research forum. 

115 
China, 

27 Oct 2023 

Liangxi District 

Government, Wuxi 
30 minutes 

Invited to give a keynote speech at 

the 2023 China Tourism City 

Gastronomy Culture Development 

Forum to 100 delegates.  

114 
South Korea, 

19 Oct 2023 

Kyungsung 

University, Busan 
2 hours 

Invited to give a special lecture on 

‘How to submit a competitive 

paper to top academic journals?’ to 

40 academic staff and postgraduate 

students’. 

113 
South Korea, 

18 Oct 2023 

Dong-A 

University, Busan 
90 minutes 

Invited to give a special lecture on 

‘Trends of the current global 

tourism industry’ to 50 

international postgraduate students. 

112 
South Korea, 

18 Oct 2023 

Dongeui 

University, Busan 
90 minutes 

Invited to give a special lecture on 

‘Tourism industry in Macau’ to 70 

undergraduate students. 

111 

The United 

Kingdom,  

12 Oct 2023 

Leeds Buckett 

University, Leeds 
50 minutes 

Invited to give a special lecture on 

‘Opportunities of food tourism in 

Asia’ to 50 academic staff and 

postgraduate students’. (On-line) 

110 
China,  

28 Sept 2023 

Zhuhai University 

of Science and 

Technology, 

Zhuhai 

90 minutes 

Invited to give a special lecture on 

‘How to submit a competitive 

paper to top academic journals?’ to 

20 academic staff and postgraduate 

students’. 

109 
Thailand,  

11 Sept 2023 

Srinakharinwirot 

University, 

Bangkok 

5 hours 

Invited to give a special lecture on 

‘How to submit a competitive 

paper to top academic journals?’ to 

10 academic staff and postgraduate 

students’.  

108 
Thailand,  

18 July 2023 

International Joint 

Conference of 

Hospitality and 

Tourism (IJCHT), 

Bangkok 

20 minutes  

Invited to make a keynote speech 

on ‘Global trends in the tourism 

studies: Comparison by continents’ 

to 70 delegates in the conference. 

107 
South Korea 

6 July 2023 

Kyungsung 

University, Busan 
3 hours 

Invited to give a special lecture on 

‘How to submit a competitive 

paper to top academic journals?’ to 

30 academic staff and postgraduate 

students’. (on-line) 

106 
China, 

15 June 2023 

Guangxi Normal 

University, Guilin 
5 hours  

Invited to give a special lecture on 

‘How to submit a competitive 

paper to top academic journals?’ to 

50 academic staff and postgraduate 

students’. 

105 
China, 

14 June 2023 

Guilin Tourism 

University, Guilin 
3 hours  

Invited to give a special lecture on 

‘How to submit a competitive 
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paper to top academic journals?’ to 

50 academic staff and postgraduate 

students’. 

104 
South Korea, 

25 April 2023 

Hanyang 

University, Seoul 
2 hours 

Invited to give a special lecture on 

‘Opportunities and threats of the 

current tourism industry of Macau’ 

to 70 academic postgraduate 

students’. 

103 
Macau, China 

14 April 2023 

Macau University 

of Science and 

Technology, 

Macao 

2 hours 

Invited to give a special lecture on 

‘How to submit a competitive 

paper to top academic journals?’ to 

200 academic staff and 

postgraduate students’. 

102 

Australia,  

15 March  

2023 

Griffith Institute 

for Tourism, 

Brisbane 

50 minutes 

Invited to give a special lecture on 

‘Local food as a catalyst of tourism 

destination marketing: As a case of 

Japanese food’ to 125 researchers 

(On-line) 

101 
South Korea, 

27 Feb 2023  

Korea Research 

Institute for Human 

Settlements,  

Seoul 

20 minutes 

Invited to give a keynote speech on 

‘How to develop a religious site to 

a popular cultural heritage and 

wellness tourism attraction’ to 50 

academia and practitioners  

(On-site) 

100 
Thailand,  

21 Feb 2023  

National Institute 

of Development 

Administration 

(NIDA), Bangkok 

30 minutes 

Invited to give lectures on ‘How to 

successfully submit a competitive 

paper to top journals? Application 

and practice’ to 40 academic staff 

and postgraduate students (On-

line) 

99 
Thailand, 

3 Feb 2023  

Thammasat 

University, 

Bangkok  

3 hours 

Invited to give lectures on ‘How to 

successfully submit a competitive 

paper to top journals?’ to academic 

staff and postgraduate students  

(On-line) 

98 
Thailand, 

16 Jan 2023 

Thammasat 

University, 

Bangkok 

3 hours 

Invited to give lectures on ‘All you 

need to know in submitting a 

manuscript to a top academic 

journal’ to 40 academic staff and 

postgraduate students  

(On-site & on-line) 

97 

China, 

1 to 9 Dec 

2022 

Guangdong 

Polytechnic of 

Water Resources & 

Electric 

Engineering, 

Guangzhou 

12 lectures 

of 45 

minutes 

each 

Invited to give lectures on 

‘Business Relationship’ to 22 

undergraduate students. (On-line) 
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96 

China, 

28 Nov to 6 

Dec 2022 

Guangdong 

Polytechnic of 

Water Resources & 

Electric 

Engineering, 

Guangzhou 

12 lectures 

of 45 

minutes 

each 

Invited to give lectures on ‘Global 

Hotel & Resort Development’ to 

25 undergraduate students.  

(On-line) 

95 

China, 

27 June to  

5 July 2022 

Sichuan University, 

Sichuan 

10 hours 

in 4 days 

Invited to give lectures on ‘Event 

marketing’ to 58 undergraduate 

students. (On-line) 

94 

China, 

13 to 17 Dec 

2021 

Guangdong 

Polytechnic of 

Water Resources & 

Electric 

Engineering, 

Guangzhou 

9 hours in 

total in 5 

days 

Invited to give lectures on ‘Provide 

advice on foods’ to 26 

undergraduate students. (On-line) 

93 

China, 

6 to 10 Dec 

2021 

Guangdong 

Polytechnic of 

Water Resources & 

Electric 

Engineering, 

Guangzhou 

9 hours in 

total in 5 

days 

Invited to give lectures on ‘Provide 

service to customers’ to 26 

undergraduate students. (On-line) 

92 
Portugal,  

28 July 2021 

Southeast Asia 

Research Academy 

(SEARA), Lisbon 

30 minutes 

Invited to give a speech in the 

Seminar with case studies by the 

members (PhD students and 

practitioners in SE Asia) to 45 

members. (On-line) 

91 
Japan, 

22 July 2021 

Toyo University, 

Tokyo 
20 minutes 

Invited to give a keynote speech in 

the 1st Joint Conference of Toyo 

University and Macau University 

of Science and Technology 

(MUST) on ‘Problem gamblers 

and prevention policy in Australia’ 

to 20 attendees. (On-line) 

90 
China, 

22 April 2021 

Zhongshan 

Polytechnic 

College, 

Zhongshan 

90 minutes 

Invited to give a special lecture on 

‘Cultural tourism marketing’ to 16 

academic staff. (On-line) 

89 
China, 

15 April 2021 

Zhongshan 

Polytechnic 

College, 

Zhongshan 

90 minutes 

Invited to give a special lecture on 

‘International hotel management’ 

to 80 undergraduate students.  

(On-line) 

88 

Japan,  

8 to 12 Feb 

2021 

Ritsumeikan Asia 

Pacific University 

(APU), Beppu 

12 times 

of 95-

minute 

lectures 

Invited to teach a full course to 13 

postgraduate students on ‘Health & 

Wellness Tourism’. (On-line) 

87 

China,  

Oct & Nov 

2020 

Zhejiang Financial 

College, Hangzhou 

14 hours 

in total in 

10 days  

Invited to teach a full course to 50 

undergraduate students on ‘Sports 

and Event Marketing’. (On-line) 
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86 

The 

Philippines, 

9 July 2020  

University of Santo 

Tomas, Manila 
30 minutes 

Invited to give a keynote speech on 

‘Qualitative research design in an 

on-line environment’ in an 

international webinar. (On-line) 

85 

China,  

24 to 30 June 

2020  

Guangdong 

Polytechnic of 

Water Resources & 

Electric 

Engineering, 

Guangzhou 

10 hours 

in total 

Invited to teach a full course to 39 

undergraduate students on 

‘International Event Management’. 

(On-line) 

84 

China,  

22 to 24 June 

2020 

Guangdong 

Polytechnic of 

Water Resources & 

Electric 

Engineering, 

Guangzhou 

10 hours 

in total 

Invited to teach a full course to 39 

undergraduate students on ‘Hotel 

Operations and Management’.  

(On-line) 

83 
Russia,  

10 March 2020 
Saint Petersburg  40 minutes 

Invited by a local TV company as a 

special guest to talk about ‘How 

well-being consumer trend detoxes 

and revives tourism’.  

 

This program is also recorded in 

YouTube at 

https://m.youtube.com/watch?v=yn

DUSFb8DO4 

82 

Macao, China,  

17 Feb to 30 

March 2020 

Macau University 

of Science and 

Technology 

(MUST), Macao 

40 hours 

in total 

Invited to teach a full course to 25 

postgraduate students on ‘Term 

Project of MICE & Events’.  

(On-line) 

81 

Macao, China,  

17 Feb to 9 

April 2020 

Macau University 

of Science and 

Technology 

(MUST), Macao 

40 hours 

in total 

Invited to teach a full course to 20 

postgraduate students on ‘Planning 

and Operation Management of 

MICE & Events’. (On-line) 

80 

Japan,  

8 to 11 Feb 

2020 

Ritsumeikan Asia 

Pacific University 

(APU), Beppu 

22 hours  

in total 

Invited to teach a full course to 15 

postgraduate students on ‘Health & 

Wellness Tourism’. 

79 
China,  

16 Nov 2019 

Guangxi Normal 

University, Guilin 
2 hours 

Invited to give a special lecture to 

90 undergraduate students & 

academic staff on ‘Experience 

industry’. 

78 
China, 

9 Nov 2019 

Zhejiang 

University, 

Hangzhou 

3 hours  

in total 

Invited to give two special lectures 

to 15 PhD students and academic 

staff on ‘Food as a destination and 

tourism marketing resource’ (in the 

morning) and ‘How to write a 

competitive academic journal 

manuscript?’ (in the afternoon). 
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77 

China,  

4 to 15 Nov 

2019  

Guangdong 

Women’s 

Polytechnic 

College, 

Guangzhou 

40 hours  

in total 

Invited to teach a full course to 51 

undergraduate students on ‘Special 

Interest Tourism’. 

76 
Australia, 

27 Sept 2019 

The Calile Hotel, 

Brisbane 
30 minutes 

Invited to give a keynote speech to 

100 industry practitioners on 

‘Strategic tourism marketing plans 

for Brisbane’. 

75 

Japan,  

1 to 4 Aug  

2019 

Ritsumeikan Asia 

Pacific University 

(APU), Beppu 

22 hours  

in total 

Invited to teach a full course to 150 

undergraduate students on 

‘Business Tourism Industry’. 

74 
Australia,  

28 July 2019  

University of the 

Sunshine Coast 

Southbank 

Campus, Brisbane 

2 hours 

Invited to give a presentation to 10 

undergraduate students and 2 

professors from Kyungsung 

University, South Korea on 

‘Trends of the Australian 

hospitality industry’ and provided 

general information on studying in 

Australia’. 

73 
China,  

27 June 2019 

Leshan Normal 

University, Leshan 
40 minutes 

Invited to give a presentation of 

research proposal to 10 academics 

in the School of Tourism and 

Leisure at the Leshan Normal 

University on ‘Who has real 

benefits from the UNESCO World 

Heritage Sites in China and 

Australia?’. 

72 
China,  

23 April 2019  

Guangxi Normal 

University, Guilin 
2 hours 

Invited to give a special lecture to 

300 undergraduate students & 5 

academic staff on ‘Global health-

oriented tourism and the 

opportunities for China’. 

71 

South Korea, 

14 to 18  

April 2019  

Hanyang Cyber 

University, Seoul 

24 hours 

in total 

Invited to teach a full course to 50 

undergraduate students on 

‘Wellness Tourism’ on-line (in 

Korean, on-line). 

70 
China,  

12 April 2019 

The 7th Shanghai 

International 

Private Hospital 

Management 

Exhibition, 

Shanghai 

30 minutes 

Invited to give a keynote speech to 

80 hospital industry practitioners 

on ‘Global health and wellness 

tourism’. 

69 
China, 

12 April 2019 

The 11th World 

Health & Medical 

Tourism 

Conference and 

Expo, Shanghai 

30 minutes 

Invited to give a keynote speech to 

200 medical and tourism industry 

practitioners on ‘Trends on the 

global health-oriented tourism’. 
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68 
Macao, China,  

20 Jan 2019 

Macau University 

of Science and 

Technology 

(MUST), Macao 

2 hours 

Invited to present a lecture to 20 

PhD and master’s degree students 

on ‘How to write competitive 

manuscripts to top-tier academic 

journals in the tourism and 

hospitality?’. 

67 

Macao, China,  

14 to 26 Jan 

2019 

Macau University 

of Science and 

Technology 

(MUST), Macao 

40 hours 

in total 

Invited to teach a full course to 21 

postgraduate students on ‘Term 

Project of MICE & Events’. 

66 

Macao, China,  

14 to 26 Jan 

2019 

Macau University 

of Science and 

Technology 

(MUST), Macao 

40 hours 

in total 

Invited to teach a full course to 23 

postgraduate students on ‘Planning 

and Operation Management of 

MICE & Events’. 

65 
South Korea,  

8 Dec 2018 

Kyung Hee 

University, Seoul 
30 minutes 

Invited to give a keynote speech on 

‘Current trends in the food and 

beverage industry in Japan’ at the 

41st conference of the Foodservice 

Management Society of Korea 

(FMSK). 

64 
South Korea,  

27 Sept 2018 

Eulji University, 

Seongnam 
50 minutes 

Invited to give a special lecture on 

‘Wellness and Health’ to 30 

undergraduate students majored in 

the Health Sciences & 10 residents. 

63 
Australia, 

7 Aug 2018 

Central Queensland 

University (CQU), 

Rockhampton 

2 hours 

Invited to give a special lecture on 

‘Growth of the global health-

oriented tourism industry and 

opportunities for Queensland, 

Australia’ to academic faculty 

members in four campuses 

(Simultaneously video-conferenced 

to three other cities in Australia). 

62 
Macao, China,  

17 Jan 2018 

Macau University 

of Science and 

Technology 

(MUST), Macao 

2 hours  

Invited to present a lecture to 12 

PhD and master’s degree students 

on ‘How to write competitive 

manuscripts to top tier academic 

journals in the discipline of tourism 

and hospitality?’. 

61 

Macao, China,  

15 to 27 Jan 

2018 

Macau University 

of Science and 

Technology 

(MUST), Macao  

40 hours 

in total 

Invited to teach a full course to 21 

postgraduate students on ‘Term 

Project of MICE & Events’. 

60 

Macao, China,  

15 to 27 Jan 

2018 

Macau University 

of Science and 

Technology 

(MUST), Macao 

 

40 hours 

in total  

Invited to teach a full course to 23 

postgraduate students on ‘Planning 

and Operation Management of 

MICE & Events’. 

59 

The 

Philippines,  

6 Dec 2017 

University of Santo 

Tomas (UST), 

Manila 

50 minutes 

Invited to give a special lecture to 

120 undergraduate students on 

‘Growth of global tourism industry 
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and opportunities on the 

health/wellness tourism’. 

58 
South Korea, 

17 Nov 2017 

The University of 

Suwon, Hwaseong 
30 minutes 

Invited to give a speech on 

‘Background of the growth in the 

global wellness tourism industry’ 

in the international forum of 

wellness & welfare tourism. 

57 
Japan,  

9 Nov 2017 

Ritsumeikan Asia 

Pacific University 

(APU), Beppu 

90 minutes 

Invited to give a lecture on 

‘Healing and wellness tourism 

industry in Beppu, Japan’ to 20 

master’s degree students enrolled 

at Hallym University in Korea who 

visited Japan for taking a special 

international exchange course. 

56 
South Korea, 

11 Oct 2017 

Pusan National 

University, Busan 
2 hours 

Invited to give a lecture to 15 

Master and Doctoral Degree 

students on ‘Overview of the 

global wellness tourism industry’. 

55 
South Korea, 

25 Aug 2017 

The University of 

Suwon, Hwaseong 
2 hours 

Invited to give a special 

presentation on ‘The growth and 

issues of the global health and 

wellness tourism’ and lead a 

seminar to 30 researchers, 

postgraduate students, and industry 

leaders in the service industry. 

54 
South Korea,  

11 July 2017 

The National 

Institute of 

Agricultural 

Sciences, Wanju 

2 hours 

Invited to give a special lecture on 

‘Case studies of agricultural 

heritage in Japan’ and lead a 

seminar to 20 researchers on the 

Japanese agricultural tourism. 

53 
South Korea, 

12 June 2017 

Honam University, 

Gwangju 

2 hours  

in total  

Invited to teach two courses to 50 

undergraduate students each on 

‘Comparative standards in the 

global service industry focused on 

the airline service’. 

52 
South Korea, 

8 June 2017 

Halla University, 

Wonju 
50 minutes 

Invited to teach a course to 50 

undergraduate students on ‘Global 

trends and opportunities in the 

hospitality studies’. 

51 
South Korea,  

22 March 2017 

Pusan National 

University, Busan 
2 hours  

Invited to give a lecture to 20 

postgraduate students on ‘Research 

approaches and methods in the 

hospitality studies’. 

50 
South Korea,  

22 March 2017 

Pusan National 

University, Busan  
90 minutes  

Invited to give a lecture to 50 

undergraduate students on 

‘Psychological factors and analysis 

in the Food & Beverage 

management’. 
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49 
South Korea, 

20 March 2017 

Sookmyung 

Women’s 

University, Seoul 

2 hours  

Invited to teach a course to 60 

undergraduate students on ‘Global 

trends and opportunities in the 

hospitality studies’. 

48 

Macao, China,  

9 Feb to 4 

March 2017 

Macau University 

of Science and 

Technology 

(MUST), Macao 

40 hours 

in total 

Invited to teach a full course to 17 

postgraduate students on ‘Term 

Project of MICE & Events’. 

47 

Macao, China,  

7 Feb to 4 

March 2017 

Macau University 

of Science and 

Technology 

(MUST), Macao 

40 hours 

in total 

Invited to teach a full course to 27 

postgraduate students on ‘Planning 

and Operation Management of 

MICE & Events’. 

46 
South Korea,  

29 Nov 2016 

Jeonju University, 

Jeonju 
2 hours 

Invited to give a lecture in English 

to 12 undergraduate students on 

‘Operation of food and beverage’. 

45 
South Korea,  

10 Nov 2016 

Jeonju University, 

Jeonju 
2 hours 

Invited to give a lecture in Korean 

to 45 undergraduate students on 

‘Food & wine tourism in Australia 

and opportunities for Jeonju’. 

44 
South Korea,  

8 Nov 2016 

Daegu University, 

Gyeongsan 
50 minutes 

Invited to give a lecture in Korean 

to 50 undergraduate students on 

‘Trends of global tourism industry 

and opportunities for employment’. 

43 
South Korea,  

27 Oct 2016 

Sooncheonhyang 

University, Asan 
2 hours 

Invited to give a lecture in Korean 

to 60 undergraduate students on 

‘Opportunities of recruitment 

overseas: Australia & Japan’. 

42 

Italy,  

18 to 22 July 

2016 

UET, Milan 

30 hours 

in 5 days 

in total 

Invited to give lectures in English 

as the course coordinator to 5 

postgraduate students of the 

intensive course on ‘International 

tourism policy and development’. 

41 
South Korea,  

2 June 2016 

Hanyang Cyber 

University, Seoul 

2 hours 

(also 

aired)  

Invited to give a lecture in Korean 

to 50 mature students and few 

academics on ‘The global 

expansion of Health and wellness 

tourism’. 

40 
South Korea,  

1 June 2016 

Sejong Cyber 

University, Seoul 

2 hours 

(also 

recorded).  

Invited to give a lecture in Korean 

to 30 mature students and few 

academics on ‘The global 

expansion of Health and wellness 

tourism: The case of Japan’. 

39 

Macao, China,  

25 April to 8 

May 2016 

Macau University 

of Science and 

Technology, 

Macao 

40 hours 

in 12 days 

in total 

Invited to give a lecture in English 

as the course coordinator to 25 

postgraduate students of the 

intensive course on ‘Term Project 

of MICE and Events’. 

38 
South Korea,  

7 April 2016 

Sejong University, 

Seoul 
2 hours 

Invited to give a lecture in Korean 

to 20 undergraduate students on 
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‘Global trends of 

Tourism/hospitality studies: 

Continental differences’. 

37 

Mexico,  

15 & 16 March 

2016 

University of 

Celaya, Celaya 

4 hours  

in 2 days 

in total 

Invited to give four lectures in 

English to different classes to 150 

undergraduate students in total on 

‘Opportunities of health-related 

tourism industry in Mexico’. 

36 

South Korea, 

21 & 22 Sept 

2015  

Pusan National 

University, Busan  

6 hours  

in 2 days 

in total  

Invited to give a lecture in Korean 

to 100 undergraduate students on 

‘Global trends of tourism studies’. 

Invited to give a lecture to 35 

postgraduate students on 

‘Qualitative research methods in 

the tourism/hospitality studies’. 

35 
South Korea, 

18 Sept 2015 

Sooncheonhyang 

University, Asan 
2 hours 

Invited to give a lecture in Korean 

to 90 undergraduate students on 

‘Global trends of tourism studies’. 

34 
South Korea, 

17 Sept 2015 

Hallym University, 

Chuncheon 
2 hours 

Invited to give a lecture in Korean 

to 90 undergraduate students on 

‘Global trends of tourism studies’. 

33 
Japan,   

30 May 2015 

Rikkyo University, 

Tokyo 
40 minutes 

Invited to give a keynote speech in 

English to 300 students and 

industry practitioners on ‘Global 

trends of medical tourism industry 

and opportunities for Japan’. 

32 
South Korea, 

27 May 2015 

Pusan National 

University, Busan 
2 hours 

Invited to give a lecture in Korean 

to 30 postgraduate students on 

‘Global trends of tourism and 

hospitality studies: Where to go, 

Korea?’. 

31 
South Korea, 

26 May 2015  

Keimyung 

University, Daegu 
2 hours 

Invited to give a lecture in Korean 

to 50 postgraduate students on 

‘Health tourism industry in Japan’. 

30 
United States, 

16 March 2015 

West Chester 

University, West 

Chester, 

Pennsylvania 

50 minutes 

Invited to give a special lecture in 

English to 55 undergraduate 

students majored in Tourism and 

Hotel Management.  

 

The topic was ‘Japanese traditional 

culture: Spa industry in Japan’. 

29 
Japan, 

19 Dec 2014 

Kumamoto 

University, 

Kumamoto 

90 minutes 

Invited to give a special lecture in 

English to 50 postgraduate students 

and faculty members at the School 

of Medicine and Pharmaceutical 

Sciences.  

 

The topic was ‘Global medical 

tourism: Opportunities and trends’.  
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28 
South Korea, 

27 Nov 2014 

Kyungnam 

University, 

Changwon 

50 minutes 

Invited to give a special 

presentation in Korean to 150 

undergraduate students majored in 

Tourism & Hospitality 

Management.  

 

The topic was ‘Opportunities of 

green/agricultural tourism in South 

Korea: Benchmarking from Japan’. 

27 
Japan, 

17 July 2015 

Rikkyo University, 

Tokyo 
40 minutes 

Invited as a keynote speaker to 

give a presentation in English to 

the conference delegates.  

The title of the conference was the 

‘International Conference on 

Medical tourism in Asia: Current 

trends and issues’. 

26 
Hungary,  

25 March 2014 

BKF Budapest, 

Budapest 
50 minutes 

Invited to give a special lecture in 

English to 100 undergraduate 

students majored in Health 

Tourism.  

 

The topic was ‘Japanese traditional 

culture: Spa industry in Japan’.  

  25 
Vietnam,  

27 Febr 2014 

Hue Tourism 

College, Hue 
2 hours 

Invited to give a special lecture in 

English (with simultaneous 

interpretation) to 150 postgraduate 

students and faculty members. The 

topic was ‘Global trends of the 

tourism industry: Opportunities for 

Vietnam’. 

24 
South Korea, 

5 Dec 2013 

The Korea Racing 

Authority of Korea, 

Gwacheon 

40 minutes 

Invited to give a keynote speech in 

Korean to 300 students, industry 

practitioners, National Assembly 

members, and high-ranked Korean 

Government servants on ‘Horse-

racing industry of Australia: What 

can Korea learn?’. 

23 

South Korea, 

5 - 25 Sept 

2013 

Kyung Hee 

University, Seoul 

10 hours 

in total 

Gave a series of lectures in English 

on research methods in the 

tourism/hospitality studies to 100 

undergraduate students.  

The main topics were ‘Research 

methods in the tourism/hospitality 

studies’. 

22 
South Korea, 

29 March 2013 

Paichai University, 

Daejeon 
2 hours 

Invited to give a guest lecture in 

Korean to 150 undergraduate 

students on 

‘Medical/Health/Wellness/Healing 

Tourism: Start of Happiness’.  
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21 

South Korea, 

08 - 28 March 

2013 

Kyung Hee 

University, Seoul 

10 hours 

in total 

Presented a series of lectures in 

English to 80 undergraduate 

students.  

 

The topics were ‘Gambling 

industry of Australia: 

Opportunities and risks’.  

20 
South Korea, 

25 March 2013 

Kyonggi 

University, Suwon  

2 hours 

in total 

Invited to give a guest lecture in 

Korean to 60 postgraduate 

students. 

 

The topics of the lecture were 

‘Medical/Health/Wellness/Healing 

Tourism: Start of Happiness’ and 

‘How to be a prolific researcher: 

Focused on Korean scholars in the 

Tourism discipline’. 

19 
South Korea, 

18 March 2013 

The Rural 

Development 

Administration of 

Korea, Suwon  

2 hours 

in total 

Invited to give a guest lecture in 

Korean to 60 researchers on 

‘Agricultural tourism of Korea: 

Start of happiness’. 

18 
South Korea, 

3 Sept 2012 

Semyung 

University, Jecheon 

2 hours 

in total 

Invited to give a guest lecture in 

Korean to 100 undergraduate 

students on ‘Role of hotel design in 

strengthening national destination 

image’. 

17 
South Korea,  

26 Nov 2010 

Kangwon National 

University, Dogye 
2 hours 

Invited to give a guest lecture in 

Korean to 200 undergraduate 

students on ‘Quality of life and 

tourism development’. 

16 

United Arab 

Emirates, 

26 Jan 2010 

Skyline University 

College, Sharjah 
2 hours 

Invited to give a guest lecture in 

English to 45 undergraduate 

students on ‘Strategic tourism and 

hotel industry development in 

Dubai’. 

15 
Thailand,  

13 Dec 2009 

Khon Kaen 

University,  

Khon Kaen 

8 hours 

Invited to give a guest lecture all 

day in English to 75 postgraduate 

students on ‘Strategic planning and 

marketing in the tourism and hotel 

industry’. 

14 
Thailand,  

8 Dec 2009 

Khon Kaen 

University,  

Khon Kaen 

2 hours 

Invited to give a presentation in 

English to academic staff at the 

Business School on ‘How to write 

and submit a manuscript to 

international journals in tourism 

and hospitality studies’. 

13 
China,  

16 Nov 2008 

Sun Yat-sen 

University, Zhuhai  
2 hours 

Invited to give a guest lecture in 

English to 200 undergraduate 

students on ‘Asian value in the 

modern tourism studies’. 
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12 
China,  

16 Nov 2008 

Sun Yat-sen 

University, 

Guangzhou 

2 hours 

Invited to give a guest lecture & 

lead a seminar in English to 20 

postgraduate students on ‘Asian 

value in modern tourism studies’. 

11 
South Korea,  

14 June 2008 

Kyung-Hee 

University, Seoul 
60 minutes 

Invited to give a presentation in 

Korean on ‘Food & wine festivals 

in Australia’ in the international 

symposium hosted by the Ministry 

of Culture, Sport & Tourism in 

Korea. 

10 
Japan,  

19 Dec 2007 

Tamagawa 

University, Tokyo 
2 hours 

Invited to give a guest lecture in 

English to 200 undergraduate 

students on ‘Tourism marketing 

development of Australia’. 

9 
Japan,  

17 Dec 2007 

Yamaguchi 

University, 

Yamaguchi 

2 hours 

Invited to give a guest lecture in 

English to 35 undergraduate 

students on ‘Cultural tourism 

development in Japan’. 

8 
South Korea,  

15 Nov 2007 

The Korea Tourism 

Industry 

Association, 

Daejeon 

2 hours 

Invited to give a presentation in 

Korean on ‘Strategic planning of 

the wine industry in Australia’ to 

85 general managers in the seminar 

hosted by the Korea Hotel 

Association. 

7 
South Korea,  

15 Nov 2007 

Pai Chai 

University, 

Daejeon 

50 minutes 

Invited to give a guest lecture in 

Korean to 150 undergraduate 

students on ‘Cultural heritage 

tourism development in Daejeon’. 

6 
South Korea,  

14 Nov 2007 

Keimyung 

University, Daegu 
50 minutes 

Invited to give a guest lecture in 

Korean to 150 undergraduate 

students on ‘Overview of the 

Australian tourism industry’. 

5 
South Korea,  

13 Nov 2007 

Kyung Hee 

University, Seoul 
50 minutes 

Invited to give a guest lecture in 

Korean to 200 undergraduate 

students on ‘Unique cultural 

heritage tourism development in 

Korea’. 

4 
Japan,  

2 June 2007 

Wakayama 

University, 

Wakayama 

50 minutes 

Invited to give a presentation in 

English on ‘Issues of Tourism 

education in Australian 

universities’ to 400 audiences in 

the international seminar 

commemorating the launch of the 

tourism program in Wakayama 

University. 

3 

Switzerland,  

26, 27 & 28 

March 2007 

St. Gallen 

University, Chur 

14 hours  

in 3 days 

in total  

Invited to give guest lecturers in 

English to 200 undergraduate 

students on ‘Tourism in the less-

developed countries’, ‘Island 
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tourism development’, ‘Identity 

issues in the tourism and 

hospitality industry’ & ‘Movie-

induced tourism’ to different 

classes of students. 

2 

Mongolia,  

25 January 

2007 

Chinggis Khan 

University, Ulan 

Bator 

3 hours 

Invited to give lectures in English 

to 300 undergraduate students on 

‘Cultural tourism development in 

Mongolia’. 

1 

Mongolia,  

24 January 

2007 

National University 

of Mongolia 

(NUM), Ulan Bator 

4 hours 

Invited to give lectures in English 

to 250 undergraduate students on 

‘Cultural tourism development in 

Mongolia’. 

 
 

Prof. Timothy Lee 李鼎烈 

 
 


