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JOURNAL PAPER

Gao, B. W, Li, Y., Bu, N, & Zhu, C. Z. G. (2025). Beyond
authenticity: scale development and validation for virtual au-
thenticity. Current Issues in Tourism, 1-17. (SSCI, Q1)

Wang, Y., & Gao, B. W. (2025). Dynamic construction and
maintenance of destination competitiveness based on inter-

pretable machine learning. Journal of Destination Marketing
& Management, 37, 101020. (SSCI, Q1)

Liu, W., Guo, K., & Gao, B. W. (2025). The impact of point
policies on hotel “sleeping” guests: awakening model con-

struction. Journal of Hospitality and Tourism Insights, 8(2),
715-734. (ESCI)

Liu, M., Rodriguez, M.J.D., Wendy Gao, B., & Bu, N. (2022).
The influence of perceived demand and perceived value re-
sult on tourist's behavioral tendencies: in the context of cus-
tomized tourism. Academy of Entrepreneurship Journal, 28
(4), 1-16.

Jiang, J., Gao, B.W. and Su, X. (2022). Antecedents of tour-
ists’ environmentally responsible behavior: The Perspective

of Awe. Frontiers in Psychology 13. https://doi.org/10.3389/

fpsyg.2022.619815. (Correspondence) (SSCI, Q1)

Gao, B. W,, Zhu, C., Song, H., & Dempsey, I. M. B. (2022).
Interpreting the perceptions of authenticity in virtual reality

tourism through postmodernist approach. Information Tech-
nology & Tourism, 24(1), 31-55. (SSCI, Q2)

Gao, B.W., Long, S.Y., Hu, K. (In press). 1% Y& 5%

SR e FUIR A (R T A EEEE [Exploring the gaps between
Macau and the World Center of Tourism and Leisure from

tourists’ perspective]. Journal of City Research of Macau.

Wei, R.Y. and Gao, B.W. (2020). The influence of celebrity
reality show on audiences’ travel intentions. The Internation-
al Journal of Business in Sports, Tourism & Hospitality Man-
agement, 1 (2), 81-102. (Correspondence)
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Gao, B.W., Jiang, J. and Tang, Y. (2020). The Effect of
Blended Learning Platform and Engagement on Students’
Satisfaction — the case from the tourism management teach-
ing. Journal of Hospitality, Leisure, Sport & Tourism Educa-
tion, 27, 100272. (SSCI, Q2)

Wu, J., Li, X,, Gao, B.W., Su, X. (2020). The Effects of Seri-
ous Leisure Involvement on Subjective Well-being and Suc-
cessful Aging: A Case Study of Young-old Participants in
Chinese Seniors’ Universities. Sage Open, 10 (1),
2158244020914559. (SSCI, Q2)

Yan, L., Gao, B.W. and Zhang, M. (2017). A mathematical
model for tourism potential assessment. Tourism Manage-
ment, Vol.63, 355-365. (Correspondence) (SSCI, Q1)

Gao, B.W. and Lai, K.W. (2015). The effects of transaction-
specific satisfactions and integrated satisfaction on customer

loyalty. International Journal of Hospitality Management, 44,
38-47. (SSCI, Q1)

Gao, B.W., Zhang, H.Q. and L’Espoir Decosta, P. (2012).
Phantasmal destination: A post-modernist perspective. An-
nals of Tourism Research, 39(1), 197-220. (SSCI, Q1)

Zhang, H.Q., Guillet, B. D., and Gao, B.W. (2012). What
determines multinational hotel groups’ locational investment

choice in China? International Journal of Hospitality Man-
agement, 31(2), 350-359. (SSCI, Q1)

Guillet, B.D., Zhang, H.Q. and Gao, B.W. (2011). Interpret-
ing the Mind of Multinational Hotel Investors: Future Trends

& Implications in China, International Journal of Hospitality
Management, 30 (2), 222-232. (SSCI, Q1)
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CONFERENCE PAPER

Gao, B.W., Wang, X.& Wu, Y. (2023). Constraints of
mixed reality technology application in tourism higher ed-
ucation. Presented at the 3rd International Joint Confer-
ence on Hospitality & Tourism, July 18-20, 2023, Bang-
kok, Thailand

Zhu, Z. and Gao, B.W. (2020). Rethinking the existential
authenticity for tourists in using virtual and augmented
reality technologies. Presented at the APacCHRIE, Oct.
27-28, Hong Kong SAR.

Gao, B.W,, Chan, G., Chau, G, Long, S. and Wang, R.
(2019). Does the World Center of Tourism and Leisure
Exist? From both Experts and Tourists Perspectives. Pre-
sented at the International Conference on Hospitality,
Tourism, and Sports Management (HTSM), Aug. 28-30,
Osaka, Japan. ISSN 2518-0797

Chan, G., Gao, B.W. and Su, L. (2019). Effectiveness of
using key opinion leaders on the purchase intention to
tourism product in China. Presented at the International
Conference on Interdisciplinary, Social Science. Business
and Economics, Education and Technology Conference,
July 13-14, Penang, Malaysia. eisbn:978-967-16956-1-6.
Best Paper Award.

Wang, R. and Gao, B.W. (2019). Effect of Exhibitor-
Visitor Interaction and the Perceived Value of the Exhibi-
tion on Revisit Intention. Presented at the 86th Daejeon
International Conference-Pan Asia International Tourism
Conference (PAITOC), July 4-6, Daejeon, Korea. ISBN:
978-981-13-8067-9

Xu, X. and Gao, B.W. (2019). The Construction of Practi-
cal Curriculum System for Hospitality Management of Ap-
plied Undergraduate College: Based on Guangdong,
Hong Kong-Macau Bay Area. Presented at the Second
Postgraduate Forum of Guangdong-Hong Kong-Macau
Greater Bay Area, May 24, Macau SAR, China. ISBN:
978-99981-944-0-3
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Gao, B.W. (2018). Understanding the travel barriers of
patients for leisure tourism. Presented at the International
Conference of Mobilities, Health, Wellbeing and Tourism,
Nov. 30 — Dec. 2, Guangzhou, China.

Gao, B.W,, Yan, L., and Zhang, M. (2016). Methodology
Considerations on Tourism Potential Assessment of Her-
itage Sites. Presented at the 6th International Conference
on Tourism, June 29-July 2, Naples, Italy, in proceedings:
ISSN 2241-9314/ISBN: 978-618-81503-1-7, Best Paper
Award

Gao, B.W,, Fei, S.Y. and Lai, K.W. (2014). Destination
personality of Macau in the eyes of Mainland Chinese
tourists. Presented at the 4th International Conference on
Tourism, June 25-28, Dalian, China.

Gao, B.W,, Lai, KW. and Jang, S.Y. (2013). The impacts
of service quality, perceived value, customer satisfaction
on recommendation for luxury casino hotels in Macau.
Presented at the 6th International Colloquium on Tourism
& Leisure, August 19-22, Bangkok, Thailand.

Gao, B.W,, Lai, KW. and Jang, S.Y. (2013). The effects
of satisfaction with entertainment capitals on tourists’ re-
visit intention to integrated resorts in Macau. Presented at
the TOSOK International Tourism Conference, July 2-5,
Seoul, Korea.

RESEARCH PROJECT

WEREESHE (Mixed Reality ) HilifEAE & REFHL 5
EHEERE PRI (SFHEESE > TET-CITYU-
2021-01, Principal Investigator)

R B R S LB i R RS BRI T Ry s Bt

ZE A& 5 (MF2024, Principal Investigator )
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BPEEEE - AT R R RO B TR I A4 S

BB 2. (MF1910) (Participated)

(e AR T e A B I iR A A B IR B - A
AR S A A S gt 5 (35— &%) (FITM Research
1901) (Participated)

Exploring the role should Macau play in the Guangdong-

Hong Kong-Macao Greater Bay Area (GHMGBA) (Project
code: MF1820, Principal Investigator)

The historical village development in Guangdong prov-
ince of China (Project code: 2015YB024 (R1045), Princi-
pal Investigator)

The influence of distance and perception of marketing
campaigns on the motivation of tourists to visit Macau
(Project code: RTAO-28-0344, Principal Investigator)

The impact of hospitality environment and service quality
on customer satisfaction (Project code: 0250E-1017#-1,
Principal Investigator)

Branding catering services for Hong Kong Federation of

Restaurants and Trade (participated)

CERTIFICATES AND AWARDS

2019/2020 Online Teaching Award
2019/2020 Teaching Recognition

2019 Best Paper Award at the International Conference on
Interdisciplinary, Social Science. Business and Economics,
Education and Technology, July 13-14, Penang, Malaysia.

2017/2018 City University of Macau outstanding Research

Award and Recognition

2016 Best Paper Award at the 6th International Conference
on Tourism, June 29-July 2, 2016, Naples, Italy



2008 Best Paper Award at the creation of tourist space, Pre-

sented at Euro CHRIE Conference, October 10-14, 2008,
Dubai, UAE.

Certified Hospitality Educator (CHE)/American Hotel & Lodg-
ing Educational Institute/USA



